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Providing Consumers With Better Information to Make Good Decisions
Patients and consumers must navigate the confusing process of choosing the care and coverage that is best for them and their families. They also are being asked to directly shoulder more of their health care costs.  Everyday, Americans struggle to find good information with which to make these decisions. They want and need to know which health care choices are right for them and whether or not they are getting value for their health care dollars. 
Consumers Want Good Information and They Will Use It

Consider these facts:
· The vast majority of Americans, 90 percent of respondents in a 2004 poll, want to be an active partner with their doctor in making health care decisions. 

· More than 60 percent of American consumers say they have searched for information to help make health care decisions for themselves or their families.  Roughly 80 percent of internet users have searched online for health information.

· When given the tools to choose among health plan options, 62 percent of surveyed employees used a cost calculator and 66 percent used a comparison chart to evaluate employer-sponsored health plans.  Approximately 30 percent of those employees switched health plans and saved money after using the online tools to compare their choices.

Americans deserve accessible, understandable and meaningful information with which to make health care decisions that are right for themselves and their families.  Consumers need tools to select high quality, efficient providers.
Tools Empower Consumers
When it comes to health care, consumers don’t just need more information, they need the right information at the right time.  Well-designed tools can help consumers understand their choices and make better decisions. Some examples: 

· Consumers with coverage through large employers often have access to tools that compare premiums, out-of-pocket expenses and the quality of their health plan options.  Many consumers either don’t have a choice of health plan or don’t have tools to help them make the best choice.  

· Consumers need and deserve more information than is now available about their hospital choices.  Instead of just hospital hours and locations, they need to know about the costs for various treatment options, results of patient experience surveys, and quality information such as rates for catching preventable, hospital-acquired infections. Consumers want to know which hospitals are more likely to do a better job for different conditions.
· Consumer tools need to come in a format appropriate for the decision and the audience.  Tools need to include simple printed materials, such as comparison charts and worksheets, as well as interactive computer programs.  Tools also should be available to all consumers, including non-English speakers.
Helping Consumers Reconsider Health Care Myths
Too often, consumers rely on “myths” when making critical health care decisions.  For example, many believe that more care, and more expensive care, means better care.  Evidence has shown, however, that all too often in health care that just is not true.  Consumers need information to know what treatments and providers are truly right for them.  For example, many consumers with low-back pain think that getting an expensive test and then surgery is the “best” care, while for many getting prompt physical therapy is a far better way to get well faster.    
What’s Needed?  Consumer Tools
We must offer consumer tools in a simple way to help patients make better choices about the providers they see and the care they receive.  
Where to Start?

There are real solutions that can begin to address the need for providing consumers with better information to make good decisions.  Some examples include:

· Offer tools to compare quality and cost-efficiency of medical treatments and providers.

· Ensure web and print materials comparing quality of care information on all kinds of providers is available.

· Provide incentives that reward patients who choose to improve their health or who use health care resources wisely.

About Building Health Care Value
As the debate on how best to reform our broken health care system continues, many can agree that the current system covers too few, costs too much, and does not deliver consistently high-quality care.  This document is part of a series seeking to focus our discussion on how to ensure patients receive quality, affordable care.  Without ensuring quality, access to care may be meaningless.  Without addressing costs, care becomes inaccessible.  By building health care value into reform measures, we can ensure that Americans get the right care at the right time.

Where to Learn More: 
“Evaluation of Consumer Decision Support Tools: Helping People Make Health Care Decisions,” Pacific Business Group on Health, August 2007. http://www.pbgh.org/programs/documents/ConsumerToolsreport_08-2007.pdf 
“Consumers in Health Care: The Burden of Choice” by Dale Shaller. October 2005, California HealthCare Foundation, http://www.chcf.org/documents/insurance/ConsumersInHealthCareBurdenChoice.pdf 
“Cost & Price Transparency: Presenting Health Care Costs to Consumers,” Consumer Purchaser Disclosure Project resources and Background Material, Pacific Business Group on Health, July 2006. http://healthcaredisclosure.org/docs/files/DisclosureCost052506.pdf 
“Cost & Price Transparency: Presenting Health Care Costs to Consumers,” Consumer Purchaser Disclosure Project and Background Material, July 2006. http://healthcaredisclosure.org/docs/files/DisclosureCost052506.pdf

[image: image1.png]Information Patients Find Important In
Choosing a Doctor or Hospital

o vt

o 157 S
. S e
o e
o N =
a st et
e
oo -5 o e
bl H S e
Py
- e
e e
o I 55T
R e

e s charged byt gt

o s i e o et e





The Consumer-Purchaser Disclosure Project is an initiative that is improving health care quality and affordability by advancing public reporting of provider performance information so it can be used for improvement, consumer choice, and as part of payment reform. The Project is a collaboration of leading national and local employer, consumer, and labor organizations whose shared vision is for Americans to be able to select hospitals, physicians, and treatments based on nationally standardized measures for clinical quality, consumer experience, equity, and efficiency. The Project is funded by the Robert Wood Johnson Foundation along with support from participating organizations. For more information contact questions@healthcaredisclosure.org or visit our website at http://healthcaredisclosure.org/.
